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PART 1 Education Forum

« Warren Hutcheon — Introduction and presentation

 Warren Burns keynote

» Professor Allan Manning keynote
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PART 1. EDUCATION FORUM

1. Digital Disruption across Ansvar’s Core Sectors
Warren Hutcheon - CEO, Ansvar Insurance

2. The Emergence of Disruptive Technologies

Warren Burns, Innovation Specialist — Chairman of SCS Leading Edge Forum,
Managing Director BurnsRed

3. The Changing Nature of the Insurance Industry

Professor Allan Manning - Managing Director, LMI Group, International President of the
International Institute of Claims Preparers
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Digital disruption across
our core sectors

August 2016




Digital disruption — short fuse, big bang?

“One-third of the Australian economy faces
Imminent and substantial disruption by digital
technologies and business models — what we call
a ‘short fuse, big bang’ scenario.

This presents significant threats, as well as
opportunities, for both business and government”

CH

Giam Swieggers, CEO, Deloitte Australia BﬂSVEJr




Digital Disruption across our core sectors
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Figure 1: Deloitte’s digital disruption map
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Digital disruption is coming

“The ‘digital disruption’ led by the rise of the
connected and engaged consumer is rapidly
coming health, aged and community care’s
way, and organisations need to get on

board.”
David Bartlett keynote address at the ( x
Make HASTE (Health and Age Services Technology Ecosystem) Expo 2014 aNsVveoer.




Disruption driven by consumer led service models
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New Child Care Standards

Educational program
and practice

children
Partnerships with fami-
lies and communities

Leadership and service
management

Significant
Improvement
Required
Service does not
meet one of the
seven quality
areas or a section
of the legislation
and there is an
unacceptable
risk to the safety,
health and
wellbeing of
children,

Immediate action

will be taken to
address issues.

Working
: Towards
i NationalQuality :
i Standard :
! Service may

be meeting the

i National Quality
i Standard in

i arange of
areas, but

i there are one

i or more areas

! identified for
improvement.

Meeting
i NationalQuality

Standard

i Service meets

i the National

! Quality

! Standard.

! Service
provides quality
education and

{ care in all seven
i quality areas.

: Exceeding

i National Quality
Standard
Service goes

! beyond the

i requirements

i of the National
Quality Standard
i in at least four of
i the seven quality
: areas.

ST

“raanrs

Australian Children’s
Education & Care
Quality Authority

Excellent

Service promotes

: exceptional education

and care, demonstrates
sector leadership,

and is committed to
continually improving.
This rating can only be
awarded by ACECQA.
Services rated Exceeding
National Quality
Standard overall may
choose to apply for this
rating.

C3
ansvar.




Disruption driven by National Quality Standards — Community Health

Services
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Aged Care Roadmap

“In April 2015 the Australian Government tasked the Aged
Care Sector Committee with developing a roadmap that sets
out future reform directions for aged care.

Increased consumer choice will be a major change into the
future.

The abillity for consumers to choose who provides care and
support will create a more competitive and innovative
market.”

CH

Extract from report by David Tune, Chair, Aged Care Sector Committee, March 2016




Aged Care — Technology developments

“At RSL Care we have been exploring the use of technology for a number of
years. We know the next big wave of consumers, the Baby Boomers, will be
comfortable and adaptive to technology. We have already established a number
of systems including digital roster and client information for our home care clients,
and eHealth and telehealth in our residential care. We have been involved in a
trial ... that involves robot technology to connect residents living with dementia
and family who live a long way away. Futhermore, the greatest role for any
organisation will be the introduction and development of a single client record.

The greatest testament to a provider of scale will be partnering to deliver a
truly integrated and single point enterprise system.”

Luke Greive, COO, RSL Care — Support Centre “iCareHealth Predictions 2014”

* Subsequently RSL Care was awarded the 2015 Good Design® Award
recognising their industry leading “Bravo — Go Get Tomorrow”
business model design 3

aNSVvar.
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Next wave of digital innovation

The next generation of smart health technology promises enormous
change. Consider the disruptive potential of:

O Artificial Intelligence: Much of medicine involves heuristic, rules-based
problem solving based on systems and test results. This is fertile ground for
Al.

O Sensors: The next generation of sensor technology — cheaper, smaller, more
effiicient — will unbundle sensors from phones, embedding them in tattoos and
adhesive bandages.

U Real-world analytics: Combining the gold mine of sensor data — largely
untapped by today’s analytics initiatives — with patients’ health records will be
a game changer.

O The sharing economy: Sharing economy platforms could have tremendous
applicability in health care (and other care) systems, which are rife with excess

capacity. @
aNsVvar.

“EY Megatrends 2016 - Health Reimagined” S
T EE————————— s




Broker adaptation to emerging client needs

Clients will be looking for bespoke risk management support that directly
addresses their risk exposure. They will expect to be able to source this
support via their Broker.

The types of digital risk management solutions your clients may need:

0 Incident management and reporting functionality that allows clients/carers
direct access (apps) to report or track progress,

O Quality information on service providers,

d Compliance programs (addressing National Standards) quality audit
tracking and competency module scheduling for staff, access to assessment
resources

0 Medication management for disability/aged and childcare. Medication error
continues to be the most common error reported across residential aged and
child care settings. .

CH
aNsVvar.




Broker adaptation to emerging client needs

1 Brokers will require a trilateral arrangement with
specialist insurers that are able to connect their
clients with risk solutions the clients want and

need

1 The expectation of value-add and broader
enterprise risk management support as part of
their risk transfer purchasing will become key to

decision making on purchase
®.
ansvar.




Brokers must adapt to a tsunami of change Iin our core sectors

“If the rate of change on the
outside exceeds the rate of change
on the inside, the end is near.”

Former GE CEO, Jack Welch

CH
ansvear.
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Warren Burns

The Emergence of
Disruptive Technologies




L evel of success x Duration
of Success = Inertia2

BURNSRED LEADINGedge

f PROGEAMME



What does this have to do with a dead German Economist?

Joseph Schumpeter 1883 - 1950




dchumpeter's bale Theory of Creative Disruption

Commodity

Creative/Disruption
Ubiquity

Customisation

Certainty



schumpeter's bale Theory of Creative Disruption

;Oh Crap!

Commoditisation

Ubiquity

Certainty



Innovation Eftort is Misplaced

Commodity

Creative/Disruption
Ubiquity

Customisation

Certainty



Obfuscation of complexity Is
no longer a business model

BURNSRED LEADINGedge

CUTIVE PROGRAMME



Digital is driving simplitication

$7,220.55




Example - Divorce Algorithm
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xample - Financial Advice Tools

BURNSRED

WHAT'S
YOUR IDEA
OF
FINANCIAL
FREEDOM?

With $10,000, we'd Mg

be millionaires! We
could buyall kinds
of useful things
like.. lovel

Homer Simpson

FINANCIAL FREEDOM PLAN
Home Loan &

Oliver's Education &
NYC Holiday &

Now Car

HILLROSS

!

l JOHN'S FINANCIAL FREEDOM PLAN

% Another good month so far John,
Just walch the spending!

Money Jar $927 81

~

Savings & Sprint Goals
—————

L SRAA N

INCOME
This Month

] Top Income
= Job 01
$18,213.08

« Trust 01

$3425.16

* Msc

§701.92

SACRIFICES
Your sacrifices this month reduced your expenses:

Savings this month

Required pdmonth

$10,600.60

Lot cpduted 005G 1T 57pe

This Month

Top Expecsss

* MasterCard

$5,126.19

* Home Losn

$5,600.00

« Car Leasa

$1,678.21

Thes Month

LEADINGedge

EXECUTIVE PROGREAMME



Example - Clover.com.au

You have invested $47,600 toward your
House Depaosit so far

That's T8% of yaur $60.000 zoal

We zapect you will achieve your geal |t

Jan 2019

Goal Performance

Mabe 4 Ovperibt o

$35,480

Age

Gender

Risk Tolerance
Volatility Tolerance
Profession

Post Code

Marital Status
Ethnicity

Goal Type

Goal Duration

Asset class breakdown

Investment Comparisons

Lwant 10 see e histoncal performance of My House Deposit Portfolio »
The ASX 200w and iShares Asa ETF »

O Dt A

M




Value Discipline Modelling - Pick any one

INSURERS
Functionality Fellowship
Complex Focused
Value Sharing  Small Scale

VALUE DISCIPLINE

PRODUCT

lb’\(’li RSHIP
AGGREGATORS
Operational Excellence ll Minis
Value Led Supplier
Cheap Siloed .' ﬁ’
Cost Based Portal il oo
BURNSRED

BROKERS

Customer Intimacy

Design Led
Simple

Direct

Social
Fragmented

Massive Scale

LEADINGedge

EXECUTIVE PROGEAMME
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The changing nature of
General Insurance
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The changing nature of General Insurance

Presented by
Prof. Allan Manning of the LMI Group

FLLLin [N (B
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'AGENDA

The changing nature of general insurance

The emergence of disruptive technologies
What has not changed

How to stay relevant

Turn

Knowledge
Into Action!
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’r’ Disclaimer & Copyright

What we are going to discuss today covers a wide area of the law
and insurance practice and many of the subjects touched on are
the subject of volumes of texts in their own right.

The seminar should not be considered legal advice and should not
be relied upon to make any business or insurance decision.

Views shared are mine, and not necessarily of our host today and
sponsor Ansvar or LMI Group.

Session slides and handout © LMI 2016
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THE CHANGE IS
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Change from Community to Risk Rating / Climate Change
/ Big Data




Major Australian Catastrophes > $100M
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Understanding the risk of flood

* 467 river basins in Australia subject to flooding where
insured property is at risk.

* Not just Brisbane

* North West Western Australia, Victoria, New South
Wales.

* In Queensland a land mass the size of Germany and
France combined was under water.

* At the same time, 8 of the 9 provinces of South Africa
were under water, Sri Lanka and southern India had
floods and 500 plus people drowned in Brazil.
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No community is immune



http://aliceonline.com.au/?attachment_id=1549

Flood - Today’s world
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Thailand flooding costs Lloyd's of

London $2.2bn

Combined estimates from other insurance groups have already put total cost of
Thai natural disaster at $15bn to $20bn

hailand floods: damaged cars at a Honda plant in central Thailand. Lloyd's of London has taken a $2.2bn hit
(o RN d floods: d ged t a Honda pl L Thail Lloyd's of London { | 2.2bnh
from the floods. Photograph: Apichart Weerawong/AP
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Figure 3: Insured catastrophe losses. 1970-2014
in USD bn
ot 2014 prcen
= 1970 1975 1980 1985 1990 1995 2000 2008 2010

Man-made dsasters =10 par. Mov. Avg. (Seresd)

@ EERE arthquake Tsunami Weather-relate @ catastrophes

Source: Swiss Re Economic Research & Consulting and Cat Perils.
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Kerang, Victoria — during floods
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Heavy losses ‘decimate

industry

by Jordan Lynn | 29 Oct 2015

KPMG has released their |latest
( General Insurance Industry Review
BﬂSV ‘ which details the enormous losses
' the insurance industry has faced

Asurance
over the last 12 months.

s YO

Throughout the year, KPMG report
that the “tough conditions” faced by
Australian insurers have seen

insurance profits plummet 23.6%
“to just $3,735 million, compared
Wi with the previous 12 month’s 5-year
Z
= high of $4,982m.”
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As an industry

* We cannot continue to do the same thing!

* This goes for every part of our industry.

Regulations

Competition based
on Product
Innovation

Upcoming Increased channel
;T\/Lz Technologies Diversity
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Geospatial Technology

e oo breve o Cammunity Nearflap. Help

|« ?‘ o Fharattap | SteantMap | Farate
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Transition by all companies from Community
Rating to Individual Risk Rating

Impact
Trivial Minor |(Moderate| Major | Extreme
Rare Low Low Low Medium | Medium
z Unlikely Low Low Medium | Medium | Medium
E Moderate Low Medium | Medium | Medium
o
& Likely Medium | Medium | Medium
Very likely| Medium | Medium
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Not just flood

* Bushfire

e Cyclone

* Storm surge

* Burglary

* Location related but also
* Motor

* Occupation

* Neighbouring exposures
* Much much more
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Opportunities for brokers and underwriters

e Conversation with all levels of government — mitigate
flood, bushfires and other exposures

* Red line new developments and advise buyers no
flood will be available in flood zones

» Conversation with Insured’s before they buy or lease
property anywhere

* Advice on Risk Management in General and claims

LMI

Group
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ansvar. Change in Risks and the Products we deliver to protect

our Communities

* Cyberis to me the biggest risk facing us as an industry

e |f it has not happened to you, it will!

. ) . ,;‘,":_.E bt Ng“‘ ; ”

e Terrorism on people’s minds .‘1-;«*;;;.,,‘..;1.‘00 R\é\ﬁ}éﬁ
e | TARIANISM T e o
w0 % 5 oot

W
e

oo Q0% = ALERT=
-

* Increasing Contract Risk another x;v_\ o QZ U ECTRUY W legislation will
hopefully protect the smaller clie @;_Lg_%%?mcxmﬁ”

e Supply Chain Risk

LMI

Group
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Other uses of technology coming at a rush
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The emergence of disruptive technologies
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The broker’s biggest competitor?
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The broker’s biggest competitor?
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IMAGINE LMI’S eSERVICES, Apps, eBOOKS, etc Direct

. LMI PolicyCompar s of policies...

M. LMIBICalculator”
[ ]
2~ LMI PolicyCoac

._:i LMI RiskCoach™ 5_. ® ble reso ﬁ*“ e ce professionals.

LMl ClaimsCompa
]

I

urers by product class

{7 ContinuityCoach.com an essential planning tool for survival and success

] A PROUD MEMBER OF THE LMl GROUP,
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What has not changed?

A vital role for our Insured’s our communities and to the economy

| think our duty is to fill both roleé honestly
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A business owner’s

Insurance Policy
IS the most

iImportant Contract
they ever enter into in their

Business
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Why? — For the average SME client

* Place in their community — it defines them
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An INsurance broker is

asimportant to an
Insured's business as their

lawyer or accountant

Everything they tell their
Lawyer or accountant, they

need totell their Droker
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An insurance

policy’s value
lies with

Protection not
with the PRICE
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A

broker’s only
advantages

lies with

Advice and Service
not with the

PRICE
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Use the tools available to you such as

@ +67 39835 0900 [ f|v]in|&|0]

LMI ConﬁnuityCoach Welcome Carl Greenhalgh e Glossary Contoct Us Logout

HOW WOULD YOU RECOVER FROM A
BUSINESS CRISIS?

WHAT IS BUSINESS CONTINUITY WHY CHOOSE CONTINUITYCOACH? START YOUR FREE RISK ASSESSMENT
MANAGEMENT?

aGE el thisats and thelr

Cosct 1argeted ot small to medium They say 1hat knowledge powet Having
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+61 3 98359900

LAgl ContinuityCoach

(f]v]in]&|0

Welcome Carl Greenhalgh Home Glossary Contact Us

HOW WOULD YOU RECOVER FROM A

BUSINESS CRISIS?

WHAT IS BUSINESS CONTINUITY
MANAGEMENT?

A process that identifies potential threats and their

impacts to business operations and which

nravidae a framawnrk ta hiild arnaniza tinna 1

WHY CHOOSE CONTINUITYCOACH?

ContinuityCoach is targeted at small to medium
size enterprises and is a web based method of
analysis and contingency planning. The process

START YOUR FREE RISK ASSESSMENT

They say that knowledge is power! Having
completed the risk assessment you are at liberty
to sign up to ContinuityCoach and continue with

Logout
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Prof. Allan Manning of the LMI Group
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PART 2. PRODUCT LAUNCH & CEP PRESENTATION

1. Business Resilience Toolkit Launch and Technological Innovation at Ansvar
Matt Holland — Customer Risk Solutions Advisor, Ansvar Insurance

2. SME Product Launch
John Leavey — National Manager - Strategic Partners, Ansvar Insurance

3. CEP Recipient Presentation
Sabrina Tandé, CREATE Foundation

4. Q&A

Panel: Warren Hutcheon, Warren Burns and Allan Manning

CH
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Business Resilience Toolkit
& Innovation and Technology
at Ansvar

Matt Holland




Risk Solutions

* RiIsk Management Surveys
* Sum Insured Assessments
* Fact Sheets / White Papers / Publications
* Business Resilience Toolkit

CH
ansvear.
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Technology at Ansvar




Innovation and Technology

* Drone Technology B s
* Thermography \__.,.‘ &~ \
» Partnering with key providers of ’L\Ef
smoke detection & security
systems
C3

aNSVvar.




Innovation and Technology

At ralinn Ganvermment

CIvE Avlathan Sadety Mal’nut’iy

—
e e——

UAV OPERATOR’S CERTIFICATE
Part 101 UNMANNED AERIAL VEHICLES

Napcher CASA DOC 0SS Revirbm Nec baial
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Codl dvdston Salety Kegatations /998 [CASK) twe

ANSVAR INSURANCE LIMITED

AN 1006823 AN, 007 214 508

The bedder of dis comtiome b comified as se Urerarmed Aaral Veticle (LAY) operster sad may operale
LAV described bn e sttachied schmdubes suhiest 1o sy lmnatoms and comd bors i faose whesiien

Ties condbeae bs sffsstive fom 21 April 2008 ared wik zxpoe on 10 Apeit 2017
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Perm s haeae
Prombison Application Came
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Delague of the Civil Aviations Salety Axtharity
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Innovation and Technology
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Thermography

 Thermal Images

CH
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Security & Fire Detection Systems

Remote access

Horn speakers

' 8

{08 ono=o1x

B
IP cameras ==
1to5 W?
! POE Switch

)

Central Monitoring Station

o

ADPRO iFT fitted with high
performance IntrusionTrace
Analytics Router

— — Arm/disarm
' input(s)
) ==
Internal PIR
detectors

C3
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Risk Solution tools

* JAuditor software (self assessments)
* Modularised Focused Surveys
 Community Forums

» Working with Emergency Services

* Childsafe

CH
ansvear.
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Business Resilience
Toolkit for SME’s




Business Resilience
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Business Resilience Framework

« Management and
control of the disruptive
event by the Crisis
Management Team

Crisis

Management
Plan

* Deployment of
workarounds and
temporary operations

 Actions and procedures
to recover the unavailable
Plans resources including the IT S

Disaster Recovery Plan SNSVar
T —————— s

Recovery




Roles and Responsibilities

*Suppliers

*Recovery Plan Owners
SR < Restore the disrupted
Providers resources and support
Process Owners with
manual workarounds

*Organise and
undertake manual

P Process
processes and
C “S | S Owners activities for prioritised

Man ag ement disrupted processes

Team
Manage and control People
Recovery WacEllES

the event Plans ~ NNy
*Suppliers

*Support the CMT
Non CMT *Carry out activities as

Executive required such as
media engagements

C3
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Crisis Management Team Priorities

* conduct a 'hot' post-incident

» confirm nature and scope of Work review with CMT and Exec
Assess IV {ig]fe]0[e] g}l * use tools and checklists in Return to [RSEAL
the » decide if scale or potential CMP to support CMT » determine who anc when
10 ile]al impacts would benefit from a the activities BAU for 'cold' post-incident

further CMT response crisis review

1. ENSURE THE SAFETY 2. ASSESS AND CONTAIN 3. COMMUNICATE WITH
OF ALL PERSONNEL DAMAGE STAKEHOLDERS
Evacuate premises Assess damage Identify stakeholders
Facilities Manager Facilities/People/IT Managers Communications Manager

Establish Stakeholder
Communication Plan
Communications Manager

Secure premises Report damage
Facilities Manager Facilities/People/IT Managers

Initiate and manage insurance
claim
Facilities Manager

Coordinate communications

Counsel personnel
Communications Manager

People Manager

ACTIVATE BCP ( 3{




Business Impact Assessments

Business Impact Assessment

Identify and prioritise the most time critical products and services and determine the
organisations recovery timeframes and tolerances. This activity sets the priorities for
the operational level BIA and the resource recovery priorities

Business Impact Assessment

TaC“Fa' Based on the strategic priority products and services, identify the processes
SIS EUIIEW (equired for delivery. At an operational level, determine the activities that
contribute to these prioritised processes.

Business Impact Assessment

SERlII(II Based on the prioritised processes and activities, determine the resources across,
Recovery People, Facilities, Suppliers and IT that would be required to perform the tactical and
operational activities and processes BIA

CH
ansvear.




What's included in the Toolkit

ST M El[o ]Il (ncludes the key components of a Business Resilience Plan and defines roles and
responsibilities

«Crisis management team templates

*Business Continuity key processes and resource requirements
*People/Facilities/IT Recovery Plan requirements

Tips and Tricks notes for Crisis Management Team roles

Business Impa_Ct Guidance material on establishing the priority processes, activities and minimum
A NE N EIV 0[S - | owable outages to be included in the Business Continuity and Recovery Plans
*Methods and Techniques for conducting a Business Impact Assessment

*Understanding Time Sensitivity vs Criticality
* Strategic, Operational and Tactical Business Impact Assessment guidance

Exercising Templates _ _ _
Information on planning and running a test of the plan

*Exercise planning sheet
*Exercise tracking sheet
*Event Scenario example

C3
ansvar.
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How to obtain a copy of the Toolkit

If you would like further information on the Ansvar Business
Resilience Toolkit, contact your local BDM:

« John Leavey, National Manager - Strategic Partners

« Kim Fuller, Business Development Underwriting Manager

« Paula Cruden, Business Development Underwriting Manager
 Alice Aitken, Business Development Underwriter

« Jan Tabucanon, Business Development Underwriter

CH
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Continuing to innovate

We are innovating because
your world Is changing.

Watch this space.

CH
ansvear.
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SME'Business Pack
Product Launch

John Leavey
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Business Pack Policy

Segment Specific Policy Suite

'S (@ | -
L angvec SRV

3
anNsver




95

Business Pack Policy

For organisations with less than $10M in assets and/or turnover.
Comparable covers to stand alone products.

Policy Features

PART A: PROPERTY AND INCOME

PART B: GENERAL LIABILITY
PART C: ORGANISATION LIABILITY

PART D: PERSONAL ACCIDENT

Property Protection

Breakdown of Mechanical and Electronic
Equipment

Money

Theft

General Property

Income Protection

General Public and Products Liability

Professional Indemnity
Management Liability

Personal Accident for Voluntary Workers, Members,
Students and/or Children

CH

ansvar.




Business Pack Policy

PART A: PROPERTY AND INCOME PROTECTION

Property and Income

Property Protection = Full accidental damage cover
* |ncludes glass breakage
» Flood cover
= Property for festivals, exhibitions and events

Breakdown of Mechanical and = Deterioration of refrigerated goods $10,000
Electronic Equipment » Data media material and records
Money = Clothing and personal effects $10,000
= Damage to safes, locks, keys $10,000
Theft » Furniture and equipment in transit 20% of sum
insured
General Property » Blanket cover or specified items
Income Protection » Catastrophe escalation costs — increased indemnity
period
» Additional extensions and optional extensions C x

ansvar
e




Business Pack Policy

PART B: GENERAL LIABILITY

General Public and Products Liability

Public Relations Expenses » Fees and costs of public relations consultants
appointed in connection with a claim

Automatic Extensions » Counselling Services
» Indemnifiable Fines and Penalties

Optional Extensions = Sexual Abuse
= Replacement Wages of Stood Down Staff
= Medical Malpractice
= Retroactive Liability (Prior Claims Made)
= Member to Member Liability (except Education)
= Trauma Counselling Costs

C3
ansvar.




Business Pack Policy

PART C: ORGANISATION LIABILITY

Professional Indemnity

Civil Liability including defence costs = Consumer protection legislation
= Libel, slander and defamation

= Intellectual property

= Duties owed

Contractual liability

Management Liability

Organisation Liability = Statutory Liability
Directors and Officers Liability » QOrganisation Crisis Cover
Organisation Reimbursement * |nternet Liability
Employment Practices Liability »  Tax Audit
Trustees Liability = First & Third Party Fidelity
C3
ansvar.




Business Pack Policy

PART D: PERSONAL ACCIDENT

Personal Accident

Who is covered

Automatic Extensions

No age exclusion

Volunteers whilst volunteering for the insured
Members, students and/or children whilst attending
the insured’s services

Emergency travel/accommodation expenses
Domestic help including child care costs
Reimbursement of club membership fees
Indexation to weekly benefits after 12 months (5%)
Return to work program assistance up to $5,000
Home tutoring costs up to $200 per week (max 26
weeks)

Home/care renovation benefit up to $15,000

CH
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Property Owners Insurance

New Product for Property Owners:

. . - @)
Property Protection including glass and malicious damage ansver.
by tenants A

Alternative bases of settlement available for heritage and
similar properties

Breakdown of Machinery and Electronic Equipment
Theft, including theft in open air

Money

Loss of Income and Rent Default

Public Liability

Property Owners Insurance
Product Disclosure Statement
and Policy Ward ng

C3

aNSVvar.
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For more information or to download the range of Business Pack
PDS and policy wordings, please visit:

www.ansvar.com.au/risky-business/policy-documents

Contact your Business Development representatives for a quote or
more information:

« John Leavey, National Manager - Strategic Partners

« Kim Fuller, Business Development Underwriting Manager

« Paula Cruden, Business Development Underwriting Manager

 Alice Aitken, Business Development Underwriter

« Jan Tabucanon, Business Development Underwriter 3




Community Investment

Ansvar provides support to community groups and organisations
through:

Strategic Partnerships
Sponsorships
Donations

Staff Volunteer Days

Community Education Program Grants

CH
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Community Education Program

 Established 1994

 Focus on Australian Youth
« Grants up to $50,000

 Targets education and life skills programs N e A

 Supporting those who support others - Ansvar Insurance

Supporting Australian Youth
for over 20 years

« Contributed over $10 million in 20 years

CH
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Community Education Program

Community Education Program Grants

Some past recipients of our grants...

Yo ks Bl . AN BD e
E‘l:“Y')H m 1 CHALLENGE L]UrbanSeed
G Vo205

‘ >>>> <<>> <<<<
Space <o Calural Akcherny SUPPORT NETWORK
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CEP Grant Recipient

Presentation




CEP Grant Recipient Presentation

CREATE Foundation
Sabrina Tandé

ereote!

CH
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CREATE is the national peak consumer body representing the voices of childrenandyoung .~ ‘
people in out-of-home care. 9
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our vision

All children and young people
with

a care experience reach their
full potential.



our mission

Creating a better life for
children and young people In
care



AUSTRALIA

Perth o

where we work

MO UNDATION

NORTHERN
TERRITORY

QUEENSLAND

Alice
Springs

Sydney

a9 THE AUSTRALIAN
Adelaide VICTORIA CAPITAL TERRITORY
Canberra
Melbourne

LAY

TASMANlA‘Hobart
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our ethos

CONNECT to EMPOWER to CHANGE




connect

children and young people to
each other, CREATE and their community.




connect




empower
P QEE0a

children and young people to
build self-confidence, self-esteem and skills that enable them
to have avoice, and to be heard.




* Speak Up Program
* Youth Advisory Groups
» CREATE Your Future

empower : grrjg:azlcheme
— Website
SPEFIK
create!



voices of children and

young people

“It has given me the confidence and skills to move forward
and start looking for work. |am more positive and feel
better about myself.”

Young person who participated in the CREATE Your Future program















together we can make a difference
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Session




Q&A

Panel:

* Warren Burns — Managing Director, BurnsRed
« Allan Manning — Managing Director, LMI Group
» Warren Hutcheon — CEOQO, Ansvar Insurance

CH
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Forum close

Thank you for attending! We hope you enjoyed the forum.

Please join us in the foyer for networking and lunch.

1300 650 540 ansvar.com.au C 2

ABN 21 007 216 506 AFSL 237826 ' Svars

Member of the Ecclesiastical Insurance Group NsSuBnce



